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https://www.youtube.com/watch?v=483tHDoJ6nU

https://www.youtube.com/watch?v=483tHDoJ6nU


Consistent & Creative Approaches



} 13 -Tradeshows, 7 Industries
◦ Over 1,000 engagements
◦ 194 follow-up meetings

} 4 -Site Selector prospect missions
◦ 43 meetings
◦ 5 Prospects 

} 2 -Site Selector Fam Tours



- 100 Site Selectors
- 50 Company Leads





} https://www.youtube.com/watch?v=pkSmwhOLQrc

https://www.youtube.com/watch?v=pkSmwhOLQrc




} Google AdWords
◦ 27,676 YouTube Video Views
ñ 5,477 MVEDA Matters Views (El Paso & DAC) 
ñ 106 New Subscribers
◦ 2,413 Search Engine Clicks

} LinkedIn
◦ 1,884 HQ2 Direct Inbox Messages

} Bing
◦ 1,305 Search Engine Clicks



} 1st Generation } Next Generation





Year End, June 30, 2018





454 482

258

530

1295

0

100

200

300

400

500

600

700

800

900

1000

1100

1200

1300

1400

FY 14-15 FY 15-16 FY 16-17 FY 17-18 FY 18-19 YTD

Jobs Created



Jim Scott, COO



} https://youtu.be/83xhi4Zg5jk

https://youtu.be/83xhi4Zg5jk


Jim Scott, COO
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