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Rapid Project Response





Marketing & Business Attraction
ñ Site Consultant Engagement Strategy
ñ Targeted Geographic Marketing 
ñ Anaheim; Atlanta; Chicago; Denver; Inland Empire; Los Angeles; 

Washington, DC
ñ Asset-Based, Industry Market Outreach
ñ Rail-Logistics/Advanced Manufacturing/Aerospace (UAV)/Food 

Processing
ñ HQ2Countries Marketing Expansion

Retention & Expansion:  
ñ Collaboration communities to incubators=larger impact

Entrepreneurial Development: 
ñ “Ebaysed” Solo Worker Training Program

Workforce Development- MVEDA Outreach
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