


Space Festival Partners include …



Space Festival Sponsors include …

ADD YOUR NAME HERE –
IT’S NOT TOO LATE!!



Interested in Sponsorship?

email: lcsf2018@gmail.com …. link on the Festival website



+ Las Cruces Public Schools: April 9th – 11th - Themed electronic lessons

+ KTAL 101.5 Community Radio: April 9th – 14th - Themed programming 
throughout the week

Space Quiz
7:30 – 8:30pm – The Game 1, Espina St.



www.lcspacefestival.com #lcspacefestival









Small planning group, lots of hours

Short timescales / good motivator to get started

Great response for first time event

Website established – some PR / Some social media use

Event response unknown → Post-event review

2018 Event Planning



Inspiration: Sundance Film Festival



Inspiration: Sundance Film Festival



Park City, Utah - population: 
approx. 8,500 - is the main location 

of the United States' largest 
independent film festival (est. 1985)

Inspiration: Sundance Film Festival

The 2017 Sundance Film Festival generated a total 
economic impact of $151.5 million for Utah
. 

At least 71,638 attendees filled 204,652 seats during the 
10-day event, which took place January 19th-29th in Park 
City, Salt Lake City and Sundance Mountain Resort

The 2017 festival generated $14 million in state and local 
tax revenue, supported 2,778 jobs, and generated $79 
million in Utah wages. 

About 52% of those attending the event were from out of 
state, incl. 26% of those from CA.

Festival spending generates positive economic benefits:
• Tourism-related industries are beneficiaries of spending that 

would not otherwise be part of the state’s economy
• Spending entering the state induces additional spending as 

companies hire additional labor, increase their capacity, and 
purchase the goods that are necessary to accommodate the 
additional visitors



Establish not for profit status / Maintain free to participate approach

More strategic planning on events and speakers / Confirm timing asap

More intentional content to drive:
• economic benefit
• entrepreneurship, and 
• educational goals

Confirm event ownership / Bigger planning group

Secure merchandise partner

More active on (i) Sponsorship and (ii) Social Media

2019 Forward Planning



Est. 2007 – the 2018 event is July 5th – 8th





2019 Forward Planning
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