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A public awareness campaign designed to help 
people in the community better manage their 

personal finances. 

APRIL 23-30, 2016



Money Smart Week Partners

 Collaborative Effort
• Financial Institutions
• Regulatory Bodies
• Non-Profit Groups
• Businesses
• School Districts
• Public Libraries
• Media



History and Structure:  Chicago

o 2002 - Originated in Chicago
• Federal Reserve Bank of Chicago
• Money Smart Advisory Council 

o Now multi-state financial education campaign in 
50 states 

o 2010 - United Way initiated the MSWEP effort 
and served as leader of broad community effort



History and Structure:  El Paso

o 2011-2015 – Federal Reserve Bank of Dallas – El Paso 
Branch continues the effort and spearheads the MSWEP 
and southern New Mexico initiatives, with help from the 
FDIC in NM

o 2015 – First campaign in Southern New Mexico

o 2016 – First campaign in Northern New Mexico



Financial Literacy education is necessary
o 62% of Americans do not have enough saved to cover 

an unexpected expense over $500. 

o 25% of millennials list student loans as their largest 
expense other than food or shelter.
Source: BankRate’s Money Pulse poll (2015)

o 50% of college students have more than 4 credit cards 
and only 17% pay off their credit cards.
Source: Sallie Mae Report (2011)



Educational Attainment in DAC 

Subject
Doña Ana County, 

New Mexico United States
9th to 12th grade, no diploma 11.1% 9.1%

High school graduate (includes equivalency) 21.8% 29.6%

Some college, no degree 22.0% 20.1%
Associate's degree 5.8% 7.4%
Bachelor's degree 15.5% 17.3%

Graduate or professional degree 9.6% 10.1%

Percent high school graduate or higher 74.7% 84.5%

Percent bachelor's degree or higher 25.0% 27.4%

SOURCE: US Census Bureau, American Community Survey



Poverty Rates in Doña Ana County 
above U.S. and New Mexico levels

o Percentage of families and people whose income is below 
the poverty level:
• US: 15.6%
• NM: 16.1%
• Doña Ana County: 24.3%

SOURCE: US Census Bureau, American Community Survey



Per-capita income in Doña Ana County on 
rebound after losing share against the U.S.
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Bankruptcies approaching pre-recession levels, 
Doña Ana trending above US and New Mexico
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2015 Outcomes







Total Number of Classes for 
Southern New Mexico 2015 Campaign

*13 sessions in Southern New Mexico were conducted in Spanish (20.6%)

Location  Audience # Attendees # Sessions

Southern New Mexico Adults 366 30

Southern New Mexico High School Students 343 29

Southern New Mexico Outreach Events 137 4

Southern New Mexico TOTAL 846 63



Gender

Female: 71%
Male: 29%









<10K 10-14,999 15-24,999 25-34,999 35-49,999 50-74,999 75-99,999 100K+

22% 25% 10% 13% 13% 9% 3% 5%

Household Income  ($)



57% 26% 14% 2% 1%

Eighty three percent of adult respondents indicated that they will very likely or likely 
to change the way they manage money because of what they learned. 

Behavior Change

Financial behavior 
will change

Very Likely Somewhat 
Likely Neutral Somewhat 

Unlikely Unlikely



Statement Excellent Very Good Good Acceptable Poor

  Presenter 71% 24% 3% 1% 1%

  Content 70% 22% 4% 3% 1%

  Materials 68% 23% 4% 4% 1%

  Overall 67% 26% 3% 3% 1%

The hosts and instructors work hard to bring quality instruction to the audience and 
it's clear the audience appreciated their efforts.  Ninety percent of adult attendees 
found the session either very valuable or valuable and 92% said they would refer 
friends and family to other MSW sessions. The following table shows how the 
sessions were rated.

Quality Sessions with Impact



Student Surveys



African 
American Asian Hispanic White Other

2% 2% 71% 17% 8%

In 2015, we hosted 29 workshops in various schools; empowering 343 youth. Of 
those 29 classes, some demographic information was collected from 100% of the 
participants. We reached a diverse demographic, as reflected in the table below.  
This data is for youth attendees only.

    Ethnicity



Gender

Female: 40%
Male: 60%





32% 34% 22% 6% 6%

Behavior Change

Sixty six percent of respondents indicated that they will very likely or 
likely change the way they manage money because of what they 
learned. 

Financial 
behavior will 

change

Very Likely Somewhat 
Likely Neutral Somewhat 

Unlikely Unlikely



Statement Excellent Very Good Good Acceptable Poor

  Presenter 48% 24% 17% 9% 2%

  Content 41% 25% 20% 13% 1%

  Materials 41% 20% 21% 15% 3%

  Overall 41% 24% 22% 11% 2%

Quality Sessions with Impact

The hosts and instructors work very hard to bring quality instruction to 
the audience and it's clear the audience appreciated their efforts.  
Seventy nine percent of attendees found the session either very 
valuable or valuable and 52% said they would refer friends and family 
to other Money Smart Week sessions. The following table shows how 
the sessions were rated.



Money Smart Week 2016

o Essay Contest

o Classes

o Sponsorships



Money Smart Week Partners
o Attend meetings regularly on Program, Media, or 

Education Committees

o Offer seminars or activities during MSW

o Provide instructors for seminars

o Provide venue to host events/seminars

o Provide sponsorships to campaign

o Other (i.e. prizes, etc..)
o Market our Events!!!



Partner Benefits
o Financial stability for citizens

o Consumer/client 
empowerment

o No costs other than those 
incurred at or during events

o Free publicity/positive public 
relations

o Network/shared resources

o Opportunity to reach new 
clients with products

o Opportunity to provide critical 
financial literacy information 
to constituents



Partners
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For More Information

Money Smart Week Southern New Mexico (SNM) Chair
Shirley Hitson:  (575) 525-8994

Other SNM Money Smart Week Contacts
Gina Vincent: (972) 761-2504
Alicia Trujillo: (575) 521-7931
Eldelisa Nava: (575) 521-8900
Lupe Mares: (915) 521-5248
Yvonne Fernández:  (915) 521-5259
Marisol Martinez: (915) 521-5244 



Questions?
Visit us at

www.mswdac.com
facebook.com/moneysmartweekdac


